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Who we are
and what we do

LSEG



Trusted global provider of risk intelligence solutions

30,000+ 10,000+ 260 mil. 930,000

Data sources Customers Transactions verified Potentially fraudulent
transactions identified

Trusted partner to the Built on heritage of Track record of reliable
world’s largest banks, non-bank accuracy, integrity and intelligence, subject matter
financial institutions, corporates customer focus spanning over expertise and technology

and governments two decades Innovation



A market leading set of complementary risk solutions

7 8 % of revenues?

Screening

Helping customers meet their legal
and regulatory obligations and avoid
the facilitation of fraud and money
laundering

Brand: LSEG WorldCheck

1 7 % of revenues?

Digital Identity & Fraud
(DI&F)

Enabling firms to meet demand for
frictionless onboarding, validate
customer identity credentials

and prevent payments fraud

Brands: Identity Verification;
Trusted Payments

1. 2024 Total Income excl. recoveries excluding client on-boarding solutions divested in the year

5 % of revenues?

Enhanced Due
Diligence (EDD)

Providing risk insights into a specific
entity, helping firms assess the financial
& reputational standing of customers,
suppliers and other third-parties

Brands: Due Diligence Reports,
Due Diligence Centre



Our industry-leading
screening solution

Screening

We provide

Data and insights on financial crime risk such
as sanctions, politically exposed people (PEP),
adverse media and other risks

We deliver

Through traditional file transfer, APIs such as
WorldCheck One, and SaaS applications

We monetise
Primarily through annual subscription

Case study

Customer need

Global leader in e-commerce wanted to screen
customer transactions in real time and meet
regulatory obligations in multiple jurisdictions

Our solution

WorldCheck One met the customer’s need
for leading data quality and intraday screening

Customer outcome

Our solution has supported rapid growth in
the customer’s business, scaling to ensure
continuous regulatory compliance




A closer look at WorldCheck One

Screening

Providing granular insights at the individual ...through to group-wide customer screening
customer level.... and management tools

Sanctions O Te
137 10,61 0 10,141
ider Check Resut
- - - . p— . -




Our fast-growing Digital Identity
& Fraud offering

DI&F

We provide

Identity and bank account verification tools
drawing on an expansive global identity
database and detailed bank account records

We deliver
Through API and Web interface

We monetise

Primarily through consumption-based pricing

Case study

Customer need

A Fortune 500 insurance company
was experiencing more fraud
in claims disbursement

Our solution

Integrating our account verification solution
into its workflow

Customer outcome

Customer avoided over $12 million
in fraud losses in the first year




Our bespoke Enhanced Due
Dilligence reports

We provide

Detailed reports that indicate the risk of
transacting with entities

We deliver

Through due diligence platforms that automate
the supplier onboarding process

We monetise

Via a combination of outright and recurring
revenues through consumption-based pricing

Case study

LSEG |
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Delivering strong recurring revenue from a diversified
customer base

Revenues by type! Revenues by customer?

@ Banks
@® Recurring ® Government
® One-time © Corporates
® Usage based ® Non-bank
financial

institutions

1. Based on 2024 Total Income excl. recoveries



Driving consistent double-digit
revenue growth

- - ad
R __ .-
«1"/0 CACT - I
2020 2021 2022 2023 2024

1. Constant currency growth including impact of both acquisitions and disposals over the period

2. 2020-2024 CAGR for Screening and EDD, 2022-2024 CAGR for DI&F due to sizable acquisition impact in 2020/21.

Strong growth across Screening and DI&F

16%

Screening

2020-2024 CAGR?

18%

DI&F

3%

EDD
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Risk Intelligence sits at the heart of LSEG’s customer proposition

Benefiting from LSEG’s scale, stability and investment...

Distribution Investment Customer Trust Technology & Data

Facilitating both sales Supporting market Increasing customer trust Providing talent, data,
specialisation and share gains and through LSEG’s brand security and technology
scale selling footprint expansion and reputation platforms and innovation

...enhancing LSEG’s all-weather business model with...

Growth Visibility Diversification Margin

Consistent track record of 77% recurring revenues; Multiple structural drivers Accretive to group
double-digit growth; long high retention; of growth independent of EBITDA margins
runway for future growth non-discretionary nature financial market activity at 53.9%*

...together supporting customers

~80% of LSEG's largest Data & Analytics customers are also customers of Risk Intelligence?

1. Divisional EBITDA margin in 2024
2. Percentage of the 250 largest D&A customers that also bought Risk Intelligence services, end 2024



A compelling
market opportunity

LSEG



Driving consistent double-digit revenue growth

A £9-10bn segment, growing by 8-12%!* Multiple structural growth drivers

- : Sustained
Rising Increasing
: geo-political regulatory TEELIEeIY
Rl £0.5bn tensions complexity SIS
Intelligence ' & fines

Industry : :
£9-10bnt Growth in Exponential
Segment o100 Sl Uil digital ingrease in

chain risks payments digital fraud

1. Based on internal LSEG analysis



Customer needs continue to evolve, presenting opportunities for growth

Efficiency

Demand for
demonstrable
cost savings

Cloud Adoption

Increasing
preference for
SaasS solutions

Real-time

Powering ever-
greater demand
for data

Vendor
Consolidation

Greater cross-selling
of services

Al

Increasing
automation;
deepening insights



A comprehensive offer across the full compliance lifecycle

Compliance lifecycle

Non-Invasive
Cyber Security
Ratings for
3 Party Risk
Assessment

Sustainability
Due Diligence
for 31
Party Risk
Assessment

Screening &
Transaction
Monitoring for
Crypto

Supplier Risk

Payment
Fraud
Prevention

Payments
Screening
Solutions

Entity
Screening
Data

Enhanced Due
Diligence

Customer
Onboarding

Digital
Identity Supplier
Risk

Supplier
Onboarding
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1. Non-exhaustive



Evolving our offering over time to realise market opportunities

- WorldCheck
& acquires
WORLD-CHECK" IntegraScreen
2009

Acquisition of
a minority stake

in GDC
2020

Acquisition of
WorldCheck
2011

Founded 2000 o G| ACT

Acquisition
of GIACT
2020

Founded 2004

Folinaed 2000 Founded 2010
Founded 2006 Acquisition of Red
IntegraScreen GDC Flag Group Acquisition of
A 2020 remaining equity

CONSORTIUM

Launch of Qual-I1D

in GDC

2019 2022

. Screening business milestone
. DI&F business milestone

EDD business milestone



Our strategy for
growth

LSEG



Core building blocks for strategic execution in place

2| @ [

Divested Attracted Expanded our Accelerated
non-core industry-leading cloud partnership investment in Al
assets talent with AWS & automation




Our strategic priorities for growth

Strengthening Connecting Expanding

Growing our leading position Integrating our products to create Addressing customer needs
In core segments compelling customer solutions in adjacent market segments




1. Strengthening: Growing and maintaining our leading position
In core-segments

From
Data collection Manual Intelligent Automation
and ingestion Human data curation; barriers to customer Adoption of Al and machine learning;
automation enabling internal & customer automation

Rigid

Agile

Highly customisable and deliverable
in near real-time

Data distribution Impairing speed; limiting data
configurability

Scaling self-serve

Bespoke

Scalability Serving complex needs through
bespoke customer solutions

Delivering self-service configurable
solutions at scale

Focused Broad based

Breadth of solutions Constrained by geography Expanding solutions, supporting customers
and content coverage across their broader risk needs



2. Connecting: Integrating our product suite to solve
a more diverse range of customer use cases

Consumer
Onboarding

Identity

Consumer Account
Validation

Screening

Payment
Screening &
Fraud Detection

Payments

KYB Onboarding

EDD

Supplier Account
Validation

Three recent examples of new,
integrated customer solutions

Integrated customer onboarding

Combining ID verification and WorldCheck One

Complete entity diligence

Powered by the addition of EDD report
ordering into our WorldCheck One interface



3. Expanding: Developing our presence in adjacent segments
and geographies

Gaming @

SIE) Financial Three strategic enablers:
S Services

Access
claims history

1
1
1
1
1
1
1
1
AN Opening Checking : Pensions Investing L’
\\ account == | Screening & Buy/claim <~
N 1 monitorin insurance
Large N Money laundering ! J e 1 .
Corporate ditls o KYC Pay bills DNFBP 1 Increasing customer focus and support
. 1 q
Supplier Y. Withdrawing 1 Online
s onboarding S funds 1 banking login
= ~ 1
N : I Making
Reputational P?l};mugm \\ Logging | & payment
. in 1
risks N 1 .
cpiers Account Increasing our data coverage

consumer credit

Accessing specific customer segments

dentiy - with targeted content

certificates checks

Accessing govt.
documentation Vehicle

} rental Posting
Renewing

licences, Booking
permits shared transport

Diversifying our use cases
Tailoring solutions to meet emerging
financial crime and identity issues

Supplier
onboarding
Board a plane

Proof of age Retail/
Marketplace

Hotel check-in

Accommodation  Supplier Subscribing
booking onboarding Creating
an event

Commuting

1. Designated non-financial business or professions



Q&A

LSEG



Contacts and further information

Peregrine Riviere

Group Head of Investor Relations
Tel: +44 (0)7 977 379 063

Email: peregrine.riviere@Iseg.com

Chris Turner

Investor Relations Senior Director
Tel: +44 (0)7 769 931 614

Email: chris.turner@lseg.com

Madeleine Yoxall

Investor Relations Director

Tel: +44 (0)2 077 974 006

Email: madeleine.Yoxall@Iseg.com

Sharon Muzikarova

Investor Relations Manager

Tel: +44 (0)7 855 979 509

Email: sharon.muzikarova@l|seg.com

London Stock Exchange Group plc
10 Paternoster Square

London

EC4M 7LS

Contacts and further information

For investor relations information:
Iseg.com/investor-relations

For Corporate Sustainability information:
Iseg.com/investor-relations/sustainability

LSEG | 25
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